
 

 

 

 
1 The French ad standards body, ARPP, has regulated advertising for 80 years. The UK body, the ASA, is 60 years old. 
2 Spain, France, Italy, Netherlands, United Kingdom, amongst others.   
3 WHO’s (2010) ‘Set of recommendations on the marketing of foods and non-alcoholic beverages to children recognises that 
advertising restrictions may be implemented through a variety of approaches.   
4 Political declaration of the General Assembly of the United Nations, 27 September 2018: ‘TIME TO DELIVER: Accelerating our 
response to address NCDs of the health and well-being of present and future generations’ 
5 The European Commission’s Joint Research Center (JRC) toolkit (2019), supporting Member States in developing and updating 
marketing codes to decrease minors’ exposure to ‘HFSS’ food and alcohol beverage ads 
6 Pledges or codes aiming at reducing children’s exposure to ‘HFSS’ ads exist in Belgium, the Netherlands, Ireland, Portugal, Denmark, 
Poland, Hungary and Romania and Slovenia.  

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=uriserv:OJ.L_.2018.303.01.0069.01.ENG&toc=OJ:L:2018:303:TOC
https://eu-pledge.eu/about-the-eu-pledge/
https://the-rmp.eu/
http://www.who.int/dietphysicalactivity/publications/recsmarketing/en/
https://www.un.org/pga/73/2018/09/18/ncds-political-declaration-silence-procedure/
https://www.un.org/pga/73/2018/09/18/ncds-political-declaration-silence-procedure/
https://wfanet.us1.list-manage.com/track/click?u=964b640864bbe803668818263&id=9c67cf94df&e=8cf5fa0deb


 

 

 

 

 
7 Audiovisual Media Services Directive, e-Commerce Directive, Unfair Commercial Practices Directive, Misleading and Comparative 
Advertising Directive.  

https://www.easa-alliance.org/sites/default/files/EASA_BEST%20PRACTICE%20RECOMMENDATION%20ON%20INFLUENCER%20MARKETING_2.pdf

