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Platform members 
(07/10/2013) 

 
Represents the interest of 

 
Contact(s) 

1 ACT - Association 
of Commercial 
Television 
 

32 private broadcasters from the European Union. Ross Biggam 
 
Maxim Hauk 
 
Nathalie 
Bernardo Y 
Garcia 
 

2 AREFHL - Fruit 
Vegetable and 
Horticultural 
European Regions 

Represents the interest of 25 regions in 5 countries:  
- Spain: Andalucia, Aragón, Castilla La Mancha, Cataluña,   
   Extremadura, Murcia. 
- Italy: Basilicata, Bolzano, Emilia-Romagna, Piemonte,  
  Toscana, Trento, Veneto.  
- France: Aquitaine, Basse-Normandie, Bretagne, Centre,   
  Ile-de-France, Languedoc-Roussillon, Midi-Pyrénées, Pays   
  de la Loire, Provence-Alpes-Côte d’Azur, Rhône-Alpes.  
- Portugal: Lisboa e Vale do Tejo.  
- Belgium: Flandres 
 

Jacques Dasque 

3 BEUC - The 
European 
Consumers’ 
Organisation 

BEUC, the European Consumers' Organisation, is a 
federation of 42 independent national consumer 
organisations from 30 European countries, including most of 
the new member states and EEA countries. 
 

Ruth Veale 
 
 

4 CESS - 
Confédération 
Européenne Sport 
et Santé/ 
European 
Confederation 
Sport and Health 

Main goal is the promotion of physical activity as a healthy 
habit. The confederation was established in 1991, made up 
of five organizations. 
The assigned organisations were: the Barcelona union of 
recreational and cultural sports activities (UBAE) – Spain, 
the sport union ACLI (Italian catholic work association)-
Italy, the Italian association of sport and culture (AICS) – 
Italy, and the French federation of physical education and 
voluntary gymnastic (FFEPGV) – France. Later in 1995 CESS 
expanded and grew to 35 members. 
 
 

Antonio Llop 
Padilla 
 
Lindsay Young 

5 COFACE - Family 
Associations / 
Confédération des 
organisations 
familiales de la 
Communauté 
européenne 
  

International non profit organisation regrouping 52 
organisations in 22 European countries. 

Nicolas Revenu 
 
 

6 COPA-COGECA - 
Agricultural 
Organizations and 
Cooperatives 
 
 

Democratic representation of EU farmers (COPA) and 
cooperatives (COGECA), uniting approximately 15 million 
farmers and over 40,000 agricultural cooperatives 

Annette Toft 
 

7 CPME - Standing 
Committee of 
European Doctors 
 
 
 

CPME represents the interests of medical doctors across 
Europe and is composed of 27 National Medical Associations.
 

Stefaan Poriau 
 
Sarada Das 
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8 

 
EACA - European 
Association of 
Communications 
Agencies 

 
EACA membership is organised into 5 councils: 
- The International Agencies’ Council (IAC) - the 13 largest 
international agencies in Europe.  
- The National Associations’ Council (NAC) - the national 
agency associations in 31 European markets, including all 
EU markets (except Malta). 
- The Media Agencies’ Council (MAC) - 8 international media 
networks.  
- The Promotional Marketing Council (PMC) - 10 national 
associations of leading sales promotion agencies in Europe. 
- The Health Communications Council (HCC) – 10 specialist 
international networks of healthcare agencies 
 

 
Dominic Lyle 

9 EASO - European 
Association for the 
Study of Obesity 
 

EASO aims to promote research into obesity, facilitate 
contact between individuals and organisations, and promote 
action that tackles the epidemic of obesity. EASO currently 
comprises 30 National Association Members, representing 
more than 4000 individuals in 31 countries. Through EASO, 
our members are working on the understanding and 
management of obesity from a clinical and public health 
perspective – in 28 different languages!  
 

Euan Woodward 
 

10 ECF - European 
Cyclists' Federation 

The European Cyclists’ Federation has 65 member 
organisations, primarily bicycle user associations, in 39 
countries. It provides information, suggestions, advice to 
authorities, organisations, international institutions, 
industry, transport companies and tourism industry, whether 
on initiative or on request; disseminates information to 
members and the media. It has expertise in planning, 
cycling facilities and intermodality. It lobbies for the 
interests of cyclists in international and European 
institutions. ECF maintains close contact with the European 
Conference of Ministers of Transport, with the United 
Nations Economic Commission for Europe, with the EU 
Parliament and with the EU Commission. 

 

Randy 
Rzewnicki 

11 EFAD - European 
Federation of the 
Associations of 
Dietitians 

National Associations of Dietitians of: 
 
 Austria, Belgium, Cyprus Denmark, Finland, France, 
Germany, Greece, Hungary, Iceland, Ireland, Israel, Italy, 
Latvia, Luxembourg, The Netherlands, Norway, Poland, 
Portugal, Slovenia, Spain, Sweden, Switzerland, Turkey and 
The United Kingdom. 
 
President: Anne de Looy 
 

Judith Liddell 
 
 

12 egta - Association 
of TV and radio 
sales houses 

The egta membership is composed of 85 TV members (from 
both public and private channels) based in 27 different 
European countries + 5 non European countries, and 34 
Radio members based in 16 European countries. 
 

Conor Murray 
 

13 EHFA - European 
Health and Fitness 
Association 

91 member organisations in 23 countries. Members are 
national associations, training providers, suppliers, 
individuals. Currently, EHFA represents approx 10 000 
facilities in Europe (private and public). 
 
 
 

Herman Rutgers 
 
 
Kasia Scoggins 
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EHN - European 
Heart Network 
 

 
33 member organisations in 26 countries (heart foundations 
and non-governmental organisations). 

 
Susanne 
Logstrup 

15 EMRA - European 
Modern Restaurant 
Association 

The Association represents chain restaurant operators in 
Europe (Autogrill, Burger King, Domino's Pizza Group, Eat 
Out Group, Goody’s, Häagen Dazs Shops, McDonald’s, 
Nordsee, Quick,  Starbucks Coffee, YUM Brands (Pizza Hut 
and KFC)) 
 

Roland Higgins 

16 ENGSO - European 
Non-Governmental 
Sports 
Organisation 

Members: European National Sports Confederations and 
National Olympic Committees,  
if they are the national umbrella organisations for sports, 
form the ENGSO which is a non-profit making or distributing 
organisation with public responsibilities.  
ENGSO represents the interest of sport, physical activity and 
health, health programmes in sport clubs, sport for all. 
 

Heidi Pekkola 

17 EPHA - European 
Public Health 
Alliance 

EPHA - Europe's leading NGO advocating for better health – 
is the European Platform bringing together public health 
organisations representing professional groups, patients, 
health promotion and disease specific NGOs and other 
health associations. 
 

Doriane Fuchs 
 
Luiza Bara 
 
Monika Kosinska 

18 ESPGHAN – 
European Society 
of Paediatric 
Gastroenterology, 
Hepatology and 
Nutrition 

ESPGHAN is a network of scientists facilitating collaboration 
on research on healthy lifestyle and nutrition in the 
Paediatric age group. ESPGHAN exchanges current research 
results on obesity at the ESPGHAN annual congress and its 
Summer School. ESPGHAN can provide to the platform 
scientific evidence on the relationship between dietary risk 
factors and childhood obesity development, and also about 
the efficacy of health promotion programmes aiming to 
improve diet and physical activity and, thus, to prevent 
childhood obesity. 
 

Cristina Campoy 

19 EUFIC - European 
Food Information 
Council 

The European Food Information Council (EUFIC) is a non-
profit organisation which communicates science-based 
information on food safety & quality and health & nutrition 
to the media, health and nutrition professionals and 
educators, in a way that promotes consumer 
understanding.  EUFIC is supported by companies of   the 
European food and drinks industries, and receives project 
funding from the European Commission. 
 

Josephine Wills 

20 EuroCommerce 100 member organisations including commerce federations 
in 31 European countries, European and national 
associations representing specific branches of commerce 
(retail, wholesale and international trades) and individual 
companies (SMEs). 
 

Marina Valverde 
 

21 Euro Coop National organisations of consumer cooperatives in 17 
European countries. Represents over 3500 local and regional 
cooperatives, the members of which amount to more than 
27 million consumers across Europe. 

Chiara Tomalino 

22 EuroHealthNet EuroHealthNet is a not for profit network gathering 35 
agencies from 27 European countries, working on public 
health, health promotion, disease prevention and/or 
determinants of health and social inequities. 
 

Clive Needle 
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EUROPREV - 
European Network 
for prevention and 
Health Promotion 
in general 
practice/family 
medicine 
 

 
The aim of this network body of European Society of general 
practitioners/family physicians (WONCA) is to promote 
evidence-based preventive activities in primary health care, 
to evaluate the existing programs' effects and study the new 
approaches, besides of networking with other WONCA 
professional bodies (research, teaching and quality 
assurance). Slovene family physician MATEJA BULC, MD, 
PhD, from Autumn 2010 coordinates EUROPREV activities. 
Since the first project was finished in 2010, in 2011 
EUROPREV will participate with new Platform commitment: 
Euroheart project  
 
15 European states will be involved in this project with their 
general practitioners'/family physicians' expertise, as well as 
Georgia, Israel, Russia, Switzerland and Turkey. 
 

 
Donatella 
Sghedoni 
 
Dominique 
Durrer 

24 EVA - European 
Vending 
Association 

17 National vending associations and over 40 businesses in 
vending in the EU. 

Erwin Wetzel 

25 FESI-Sport - 
Federation of the 
European Sporting 
Goods Industry 

FESI is the European representative of the sporting goods 
industry vis-à-vis the European Institutions as well as other 
European authorities and bodies. More specifically, it: 

• Provides a unique opportunity for sporting goods 
companies to collaborate on non-commercial pre-
competitive issues of common interest  

• Monitors all legislative initiatives relating to the 
sporting goods industry at a European level.  

• Offers an established and recognised platform for 
the voice of the sporting goods industry to be heard 
in Brussels. 

• Communicates with a variety of European 
stakeholders across a wide range of issues from 
trade and environment to product safety and many 
more. 

One of the main goals of FESI is to promote free trade 
between European Member States and, of course, to 
facilitate trade world-wide. 

FESI represents some 1,800 companies with an annual 
turnover of more than 65 billion Euro as well as 11 national 
federations and 1 Special grouping. 

FESI’s work is carried out in the context of 10 working 
committees defined in relation to some key EU policy areas 

Alberto Bichi  

26 FoodServiceEurope 
 

9 national associations of contract caterers (Belgium, 
France, Hungary, The Netherlands, Italy, Portugal, Spain, 
Sweden and United Kingdom). 

Julien Lafleur 

27 FoodDrinkEurope 
(formerly CIAA)  

- 26 National Federations, including 3 observers;          
- 26 EU sector associations; 
- 19 major food and drink companies grouped in a Liaison 
Committee: BARILLA, CADBURY SCHWEPPES, CARGILL, 
COCA-COLA, DANONE, FERRERO, GENERAL MILLS, 
HEINEKEN, HEINZ, KELLOGG's, KRAFT EUROPE, MARS, 
NESTLÉ, PEPSI-CO, PROCTER & GAMBLE, SÜDZUCKER, 
TATE & LYLE, UKLER, UNILEVER  

Mella Frewen 
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28 

 
Freshfel Europe 

 
Freshfel Europe is the Forum for the European fresh fruit 
and vegetables chain, with more than 200 members 
representing all segments of the fresh produce supply chain, 
including production, import, export, wholesale, distribution, 
logistics and retail. 
 

 
Philippe Binard 
 

29 IBFAN - 
International Baby 
Food Action 
Network 

Consists of public interest groups working around the world 
to reduce infant and young child morbidity and mortality 
including mother support groups, consumer associations, 
development organisations or citizen's rights groups. 
 

Maryse Arendt 

30 IDF Europe – The 
International 
Diabetes 
Federation – 
European Region 

Non-governmental organization whose mission is to work 
with member associations to enhance the lives of people 
with diabetes. 

Sophie Peresson 
 
Katie Gallagher 
 

31 IOTF - 
International 
Obesity Task Force 

Network of expertise, a research-led think tank and 
advocacy arm of the International Association for the Study 
of Obesity. 
 

Tim Lobstein 

32 ISCA - 
International Sport 
and Culture 
Association 
 

Organizations, Ministries, Educational Institutions with an 
interest or obligation in the field of physical activity and 
grassroots sport. 

Mogens Kirkeby 

33 WFA - World 
Federation of 
Advertisers 

Over 50 national advertiser associations on five continents 
as well as direct multi-national corporate members. Through 
the network, WFA represents more than 10,000 businesses 
operating in a broad spectrum of sectors at national, 
regional and global levels. 
 

Stephan Loerke 
 

34 ER-WCPT -
European Region 
of the World 
Confederation for 
Physical Therapy 

Umbrella organisation that represents the physiotherapy 
profession at European Level and which has a membership 
of 38 Physiotherapy Associations, one from each of the 
European countries, including all the EU Member States, EEA 
countries and all the EU applicant countries, representing 
approximately 160,000 physiotherapists in Europe.  

David Gorria 

35 Association of 
European Cancer 
Leagues (ECL) 
 

ECL is a pan-European umbrella organisation of national and 
regional cancer leagues. We have a membership of 25 
organisations from 23 countries stretching from Iceland to 
Turkey and Ireland to Cyprus.  

Dr Wendy Yared 
 

    

 
WHO, EU Presidencies, some Member States, EESC, EFSA, the European Parliament as well as Dr Ewa 
Halicka from the Warsaw University of Life Sciences are represented at the Platform as observers. 

 


